
 

 

 
 
 
 
Columbia Basin Sustainable Water Coalition Stakeholder Meeting 
Thursday, September 21, 2023 
10:30 am - 12:30 pm 
Moses Lake City Council Chambers, 401 S Balsam St, Moses Lake / Zoom  
 
Purpose: Provide relevant groundwater information, networking, and Coalition updates for municipal and small water 
purveyors and other stakeholders. 
 
Outcomes: Increased stakeholder knowledge and understanding of relevant groundwater issues and potential solutions. 
 
Description of Meeting Topic(s)/Presentation(s):  Washington State Integrated Planning, and Spokane Aquifer Joint 
Board’s Outdoor Watering Nerds resources. 
              
 
Welcome, Introductions & Roundtable  
Elsa Bowen revisited the concept of CBSWC membership. There is no cost to be a member. There are two categories of 
membership: Member and Associate Members. Members are any person residing in Washington State or any entity 
operating in Franklin, Lincoln, Adams, or Grant County, in Washington State, with an interest in the Group A and B water 
systems within said counties. Associate members are any state or federal official, agency, department, or staff person 
representing such. Associate members are non-voting members. For entities that represent multiple members, like a 
Town, one person must be named as that entity’s voting member.  
 
Membership sign-up sheets were circulated and those online were asked to indicate their interest in being a member.  
 
Self-introductions were conducted. There were roughly 37 online attendees, and 33 in person attendees.  
 
Present: Claire Miller, Cari Cortez, Dean White, Elsa Bowen, Kristina Ribellia, Ricahrd Law, Shawn O’Brien, Paull Wollman, 
Clint Didier, Debbie Chapman, Cathi Read, Mike Schwisow, Amy Rodman, Tonilee Hanson, Bonnie of Port of Royal Slope, 
McKenna Murray, Jill Van Hulle, Tim Welsh, Jamie Clark, Stev Worley, Milt Miller, Andrew Austreng, Ben Serr, Sara 
Higgins, Deborah Jonson, Steve, Katherine Ryf, Jamin Ackney, Craign McCuistion, Ryan Gross, Michele Keisz, Scott 
Bantam, Rich B, Judi Ellis, Ben Lee, Scott Tarbutton, Tom Tebb,  
 
GUEST PRESENTATIONS 
 
Ben Lee, the CBSWC technical contractor with Landau Associates, introduced the meeting’s presenters.  
 
WA Department of Ecology, Office of Columbia River, Integrated Planning 
 
 
Tom Tebb, Director, and Scott Tarbutton, Hydrogeologist, Office of Columbia River, Dept of Ecology presented. 

● Yakima Basin Integrated Plan - adopted by state legislature, includes seven key elements that move 
simultaneously through the 20 year time period 

● Icicle Strategy includes hatchery, pump station for irrigation, co sponsors with Chelan County, includes 8-mile 
dam 

● Walla Walla Water 2050 Strategic Plan (Bi-State government). Competing demands, overallocated water rights. 
Goal is to ensure adequate water for people, irrigated agriculture, instream flows 

 



 

 

 
 

● Major takeaways include the importance and effectiveness of consensus based approach. 
● Takes time to build relationships and trust, membership, before putting plan together.  
● Need diverse support st state and federal level for all projects 
● Prices range from $200-500million, and growing.  
● Discussion of whether integrated planning in the Basin could replace adjudication. Would rely on Tribes and 

many other partners 
● Observation that relationships and partnerships needed for fish passage and other projects can and need to be 

worked on. This relationship building would require a professional facilitator and begin the slow work of building 
relationships based on goals. Lesson learned that it is worth the hard work and time to build relationships first, 
before building plan.  

● OCR has been trying to build up ASR portfolio, need more funding for these projects. 
● Comment that the Basin has some very engaged elected representatives - use it.  

 
Spokane Aquifer Joint Board (SAJB) 
Tonilee Hanson, Program Manager, SAJB 

● Outdoor Watering Nerds website developed to provide interactive tools and resources so property owners can 
calculate how much water they need for their property or needs: https://outdoorwateringnerds.org/ 

● SAJB is a government entity made up of 21 public and private water systems in WA and ID. Funded from ID DEQ, 
WA ECY, and fees from water providers based on number of connections 

● Question and focus: how to get property owners and users to voluntarily try to conserve. Focus attention on the 
river because it’s what people see. Focus efforts to educate not only on water levels, but actions that impact 
river water quality and therefore aquifer quality 

● Resource shared: https://www.spokanecounty.org/1227/SVRP-Aquifer-Home 
 
CBSWC WATERSMART GRANT ACTIVITY 
 
Organizational Development Update 
 
Elsa Bowen, Board Chair, reported 
 

● There are two open Board positions, those interested in joining the Board should let a Board member know.  
● Elections are in November, it is very important that members identify themselves as such, and as the voting 

member for their entity, so that they have a vote.  
● The CBSWC website is live, www.cbswc.org 
● November meeting will be elections and annual meeting 

 
Well Monitoring Update 
 

● Ben Lee reported on current stages, will present draft report at November meeting 
 
  
ADJOURN: 12:20pm 
 
Next meeting: Thursday, November 16, 2023, 10:30am-12:30pm 
 
CBSWC’s Mission is to address potable groundwater supply issues by creating locally-driven recommendations that influence water management 
and policy that will direct resources to create sustainable water solutions. 
 
 

https://outdoorwateringnerds.org/
https://www.spokanecounty.org/1227/SVRP-Aquifer-Home
http://www.cbswc.org/


Integrated Planning
Columbia Basin Sustainable Water Coalition
September 21, 2023
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Office of Columbia River’s Mission
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•Aggressively pursue water supply development for 
both instream and out-of-stream uses
•RCW 90.90 Statutory Focus

•Alternatives to groundwater for Odessa 
Subarea
•Water supply for pending water right 

applications
•Uninterruptible water supplies for 

interruptible water right holders
• Future water supplies for municipal, 

domestic, industrial, and irrigation needs
•Water for instream needs



What is Integrated Planning?
•Integrate the efforts of a diverse group of agencies, 
tribes, and stakeholders around a water supply issue
•Create a space for all the interest groups to meet and discuss 

different perspectives
• Identify shared goals and outcomes
•Work together on implementation to reach the shared goals 

and outcomes
•Make consensus-based decisions
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OCR Integrated Planning Examples
•Yakima Basin Integrated 
Plan
•Icicle Strategy
•Walla Walla Water 2050 
Strategic Plan
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Yakima Basin Integrated Plan
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•Basin size: 6,155 sq. 
miles
•Population: 360,000
•$4.5 Billion 

agricultural economy
•Historically, second to 

the Snake River in 
supporting Columbia 
Basin salmon and 
steelhead runs



YRBWEP Workgroup Members
• Federal Agencies

• Bureau of Reclamation
• National Marine Fisheries Service
• U.S. Fish and Wildlife Service
• U.S. Forest Service
• U.S. Army Corps of Engineers

• Yakama Nation
• Yakama Nation Natural Resources
• Yakima/Klickitat Fisheries Project

• Washington State Agencies
• Department of Ecology
• Department of Agriculture
• Department of Fish and Wildlife
• Department of Natural Resources

• Local Governments
• Benton County
• Kittitas County
• Yakima County
• City of Yakima

• Irrigated Agriculture
• Kennewick Irrigation District
• Kittitas Reclamation District
• Roza Irrigation District
• Sunnyside Valley Irrigation District
• Yakima-Tieton Irrigation District

• Other Stakeholders
• American Rivers
• Yakima Basin Fish & Wildlife Recovery Board
• Yakima Basin Storage Alliance
• Trout Unlimited

14-Year Anniversary – June 2009 to June 
2023
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Everyone will get some of what they 
need, but not everything they want.



YBIP – 7 elements
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•Habitat/Watershed Protection 
and Enhancement
•Fish Passage
•Enhanced Water Conservation
•Structural and Operational 
Changes
•Surface Water Storage
•Groundwater Storage
•Market Driven Reallocation



Cle Elum Pool Raise and Fish Passage
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Cle Elum Juvenile Fish Passage Helix

9



Icicle Strategy
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•Collaborative process that 
will achieve diverse 
benefits defined by all the 
Guiding Principles. 
•The Icicle Creek Work 

Group uses best available 
science to identify and 
support water 
management solutions 
that lead to 
implementation of 
high-priority water 
resource projects in the 
drainage.



▪ Ecology Office of 
Columbia River

▪ Chelan Co Board of 
Commissioners

▪ Yakama Nation

▪ WA State Dept of 
Fish & Wildlife

▪ Conf Tribes of the 
Colville Reservation

▪ Icicle & Peshastin 
Irrigation District

▪ USFWS – 
Leavenworth Fish 
Hatchery

▪ City of Leavenworth

▪ NOAA Fisheries

▪ WA Water Trust

▪ US Forest Service

▪ Trout Unlimited

▪ Agricultural 
Representatives

▪ City of Cashmere

▪ US Bureau of 
Reclamation

▪ Cascadia 
Conservation District

▪ Cascade Orchard 
Irrigation Co

▪ Icicle Creek 
Watershed Council

Icicle Strategy Workgroup Members 



Icicle Strategy Guiding Principles
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Eightmile Dam
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Walla Walla Water 2050 Strategic Plan
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•Bi-state basin
•Over-appropriated; 
junior water rights are 
curtailed and instream 
flows go unmet
•~85,000 irrigated 
acres
•Municipal, industrial, 
and habitat demand



Walla Walla Water 2050 Strategic Plan
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•30-year effort
•Ensure adequate 

water – for people, 
irrigated agriculture, 
and instream flows for 
fish and wildlife
• Identify and prioritize 

key strategies for 
project 
implementation
•Led by the states of 

WA and OR, and the 
CTUIR, with 
participation by local 
stakeholders



WWW2050 Basin Advisory Committee

16

Interest Group Primary Alternate

Agriculture

Mark Wagoner - Gardena Farms Irrigation District Mike Ingham - Gardena Farms Irrigation District

Annie Byerley - Walla Walla Conservation District Renee Hadley - Walla Walla Conservation District

Allie Newhouse - Little River Group TBD

Travis Trumbull - Walla Walla River Irrigation District Nathan Rea - Oregon Agriculture 

Environment

Ralph Perkins - Walla Walla Basin Watershed Council Arnold Coe - Walla Walla Basin Watershed Council

Judith Johnson - Kooskooskie Commons Sarah Dymecki - Washington Water Trust

John Foltz - Snake River Salmon Recovery Board Ali Fitzgerald - Snake River Salmon Recovery Board

Recreation/Quality of Life Linda Herbert - Blue Mountain Land Trust Jerry Norquist - Community Member

Economic Development Nicholas Velluzzi - Walla Walla Community College Mike Fredrickson - Port of Walla Walla

Local Government

Steven Patten - City of Milton Freewater Brian Steadman - City of Milton Freewater

Frank Nicholson - City of Walla Walla TBD

Dan Dorran - Umatilla County TBD

Todd Kimball - Walla Walla County Jack Miller - Columbia County

Tribal Government Jerimiah Bonifer - CTUIR David Haire - CTUIR

Federal Government
Justin Yeager - NOAA NMFS Colleen Fagan - NOAA NMFS

Cindy Boen - US Army Corps of Engineers Bret Walters - US Army Corps of Engineers

State Government
Mark Wachtel - WA Department of Fish and Wildlife Jeff Dengel - WA Department of Fish and Wildlife

Taylor McCroskey - OR Department of Fish and Wildlife TBD

Tri Sovereigns (Ex-Officio/Non-Voting Members)
Anton Chiono - CTUIR  

Chris Kowitz - OR Water Resources Department  

Brook Beeler - WA Department of Ecology Melissa Downes - WA Department of Ecology



WWW2050 Flow Study Alternatives
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Thank you
Tom Tebb, gteb461@ecy.wa.gov 
Scott Tarbutton, 
scta461@ecy.wa.gov  
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Water Conservation Strategies

Tonilee Hanson, SAJB Program Manager
September 21, 2023



• The Spokane Aquifer Joint Board (SAJB) is comprised of 21 public and 
private water providers in Spokane County WA who rely on the 
Spokane Valley Rathdrum Prairie  (SVRP) Aquifer, a sole source aquifer 
for over 600,000 residents in WA and ID.

• The Spokane River Forum is a WA 501c3 dedicated to regional 
dialogues and individual empowerment to protect the Spokane River 
watershed.

• The Idaho Washington Aquifer Collaborative  is an Idaho 501c3 
comprised of Idaho and Washington municipal and private Class A 
and B  water and wastewater purveyors. 

https://www.spokaneaquifer.org/
https://spokaneriver.net/
https://www.iwac.us/


Goal to reduce water use by 30% 



2015 – 2022 Water Conservation Awareness 

•  Invited speakers and researched other programs.

• Created Videos such as “Our Water Our Future”.

• Social Media and Display Ads Media Campaigns .

• Convened Conferences to discuss water quality and supply issues.

• Developed and Published Efficient Irrigation and Landscape Design 
Guidelines.

• Roadshows to introduce the Design Guidelines.

• Technical Workshops on irrigation and landscape best practices.

• October 2022-March 2023 created website “Outdoor Watering Nerds”

https://www.youtube.com/watch?v=yvk5KtTwB4I
https://www.iwac.us/irrigation-and-landscape-guidelines/


A Regional Resource Created By

Individual actions make a difference.
Everyone can do their part 

to protect the Spokane River and 
Spokane Valley Rathdrum Prairie Aquifer.



https://outdoorwateringnerds.org/



49 Webpages
links to 246 external 
resources

Videos
69 external
56 embedded
DIY Resources 42
Find a Professional 12 
topics and 65 listings

















20 Questions with Multiple Answers 







Read Your Water Meter



Sprinkler System Checkup

Repair and Retrofit

Smart Controllers & Sensors

Drip Systems & Soaker Hoses

Backflow Protection 

Sprinkler System Videos





Why are my 
sprinklers 
constantly 
leaking?



Landscape Design

SpokaneScape

WiseScape

Drought Tolerant & Native Plants

Fertilizers, Pesticides and Herbicides

Landscape Videos



Before

After



Drought 
Tolerant and 
Native Plants

https://spokanewateringnerds.org/landscapes/drought-tolerant-and-native-plants/
https://spokanewateringnerds.org/landscapes/drought-tolerant-and-native-plants/
https://spokanewateringnerds.org/landscapes/drought-tolerant-and-native-plants/


2023 Media Campaign

IWAC and SAJB
 April – October

KXLY- Phase 3 Digital
Facebook
Instagram

Display Ads
Retargeting

20 second videos



IWAC Media Campaign April - $2,000

Impressions 132,040

Clicks 1,136

CTR 0.49%

Google 456

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



SAJB Media Campaign April - $2,100

Impressions 142,040

Clicks 1286

CTR 0.74%

Google 341

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



IWAC Media Campaign May - $2,000

Impressions 12,6495

Clicks 1019

CTR 0.55%

Google 1,351

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



SAJB Media Campaign May - $2,100

Impressions 144,033

Clicks 1,148

CTR 0.62%

Google 1,149

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



IWAC Media Campaign June - $2,000

Impressions 106,488

Clicks 1,688

CTR 1.33%

Google 636

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



SAJB Media Campaign June - $2,100

Impressions 147,147

Clicks 1,082

CTR 0.54%

Google 2,117

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



IWAC Media Campaign July - $2,000

Impressions 159,575

Clicks 1,488

CTR 0.56%

Google 1,261

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



SAJB Media Campaign July - $2,100

Impressions 133,372

Clicks 2,487

CTR 0.86%

Google 1,380

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



4 Videos Aired in August  -  $2,500
                                                  9,693 Video Thru Plays

• Leak Detection - https://youtu.be/PoWR8W-ogp8

•Repair & Retrofit - https://youtu.be/8lNjqqmQU0c

• Saving Water Matters - https://youtu.be/Eqk9hy5EmCI

• Sprinkler Savy  - https://youtu.be/Ca-ELDiLhtY

Video Thru Plays: The number of times a video ad was viewed in its entirety.

https://youtu.be/PoWR8W-ogp8
https://youtu.be/8lNjqqmQU0c
https://youtu.be/Eqk9hy5EmCI
https://youtu.be/Ca-ELDiLhtY


IWAC Media Campaign August - $800

Impressions 127,795

Clicks 395

CTR 0.09%

Google 397

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



SAJB Media Campaign August - $800

Impressions 128,524

Clicks 359

CTR 0.24%

Google 314

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



IWAC Media Campaign September - $2,000

Impressions

Clicks

CTR

Google 

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



SAJB Media Campaign September - $2,100

Impressions

Clicks

CTR

Google 

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



SAJB Media Campaign October - $2,100

Impressions

Clicks

CTR

Google 

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



Feel free to 
connect your 

community to the 
Nerds website.



A Regional Resource Created By

Thank You
Questions?

Tonilee Hanson    509-847-4337    sajbinfo@gmail.com

mailto:sajbinfo@gmail.com
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